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Earnings per share
sen

1H2025 Financial Highlights
Share of Wilmar’s profit

RM’million

Net profit
RM’million

Profit before taxation

RM’million

Revenue
RM’billion RM’million

Profit from core businesses

1.32 1.36

2.61 2.71

2Q2024 2Q2025 1H2024 1H2025

+3%

+4%

333 313

701 724

2Q2024 2Q2025 1H2024 1H2025

-6%

+3%

89
116

191

244

2Q2024 2Q2025 1H2024 1H2025

+30%

+27%

309 280

646 656

2Q2024 2Q2025 1H2024 1H2025

-9%

+1.5%

244
197

510 480

2Q2024 2Q2025 1H2024 1H2025

-19%

-6%

21.7 19.7

45.4 46.1

2Q2024 2Q2025 1H2024 1H2025

-9%

+1.5%
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1H2025 Financial Highlights

Net cash
RM’million

Shareholders’ funds 
RM’billion

28.8 28.2

Total assets 

RM’billion

Dec-24 Jun-25

-2%

1,661
2,060

Cash and bank balances
RM’million

Dec-24 Jun-25

+24%

Dec-24 Jun-25

389
345

Borrowings 

RM’million

-11%

1,272

1,715

Dec-24 Jun-25

+35%
26.6 26.0

Dec-24 Jun-25

-2%

Net assets per share
RM

18.7 18.3

Dec-24 Jun-25

-2%
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72%

15%

12%

1%
0.3%

71%

15%

13%

1%
0.2%

Grains and agribusiness
Consumer products
Film exhibition and distribution
Property
Other operations

1H25

1H24

Segment Revenue for 2Q2025 and 1H2025 

70%

14%

14%
1%

1%
68%

14%

16%

1%
0.4%

Grains and agribusiness
Consumer products
Film exhibition and distribution
Property
Other operations

2Q25

2Q24
RM1.36 bil
(2Q2024: 

RM1.32 bil)

2Q Segment Revenue 1H Segment Revenue

RM2.71 bil
(1H2024: 

RM2.61 bil)
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Segment Profit for 2Q2025 and 1H2025 
2Q Segment Profit 1H Segment Profit

20%
0%

5%
1%

74%

21%

1%

12%

1%
65%

Grains and agribusiness
Consumer products
Film exhibition and distribution
Property
Other operations

2Q25

2Q24 RM280 mil
(2Q2024: 
RM309 bil)

RM656 mil
(1H2024: 

RM646 mil)

24%

0.4%
0.2%

1%

75%

26%

0.4%
4%

1%68%

Grains and agribusiness
Consumer products
Film exhibition and distribution
Property
Other operations

1H25

1H24
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RM’mil Grains and 
agribusiness

Film exhibition 
and distribution

Consumer 
products Property Other operations Total

1H2025 1,924 341 407 33 6 2,711
1H2024 1,876 300 395 27 8 2,606

% Change 3% 14% 3% 23% 21% 4%

Overview of Financial Results - Revenue (Y-o-Y)

 Total revenue increased by 4% to RM2.71 billion, with improvements across all key segments.

RM’million

2,606

2,711

48

41 12 6

1H2024 Grains & 
Agribusiness

Film Exhibition 
& Distribution

Consumer 
Products

Property

-2

Other Operations 1H2025

+105 million
(+4%)
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RM’mil
Film exhibition 

and 
distribution

Grains and 
agribusiness

Consumer 
products Property Other 

operations

Unallocated 
corporate 
expenses

PPB Group 
total

Core businesses 
excluding 

Wilmar
Wilmar

1H2025 33 191 3 4 512 (19) 724 244 480

1H2024 1 170 3 3 541 (17) 701 191 510

% Change >100% 12% 0% 19% 5% 12% 3% 27% 6%

 Pre-tax profit increased by 3% to RM724 million: 
1) The Group’s core business segments recorded a 27% increase in profit;
2) Contribution from Wilmar decreased by 6% to RM480 million, mainly attributable to stronger Ringgit.

Overview of Financial Results – Profit Before Tax (Y-o-Y)

 Excluding one-off divestment gain of RM12.6 million in 1H2024, core business segments recorded a 37% increase in 
profit by RM66 million.

RM’million

701 72432 21 1

1H2024 Film Exhibition 
& Distribution

Grains & 
Agribusiness

Consumer 
Products

Property

-29

Other 
Operations

-2

Unallocated 
Corporate 
Expenses

1H2025

+23 million
(+3%)
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 Segment profit increased by 12% to RM191 million in 
1H2025. 

 Excluding one-off divestment gain of RM12.6 million in 
1H2024, normalised profit increased by 21% or RM34 
million.

 Segment revenue increased by 3% to RM1.92 billion.
 The increase was mainly contributed by flour and 

livestock sub-segments.

Segment revenue 

Performance Review - Grains and Agribusiness

Segment profit

RM’million

948 994

928 930

1H2024 1H2025

1,876 1,924
+3%

2Q
1Q

RM’million

102 125

68
66

1H2024 1H2025

170
191

+12%

2Q
1Q
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 Segment profit for 1H2025 and 1H2024 was relatively 
unchanged.

 Segment revenue increased by 3% to RM407 million.

Performance Review - Consumer Products
Segment revenue

206 211

189 196

1H2024 1H2025

395 407
+3%

2Q
1Q

RM’million

Segment profit

2.87

0.59

2.23

(0.04)
1H2024 1H2025

2.83 2.82
-0.3%

2Q
1Q

RM’million
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 1H2025 revenue improved by 14% to RM341 million, mainly 
attributable to higher admissions, net box office collections, 
and concession income.

Performance Review - Film Exhibition and Distribution

 The segment recorded a profit of RM33 million on the back 
of a strong rebound in Malaysian operations, as well as a 
22% increase in the profit contribution from Vietnam 
operations to RM6.9 million.

 

Segment revenue 
RM’million

119 131

181 210

1H2024 1H2025

300
341

2Q
1Q

Segment profit

16 
38 

(15)

1H2024

(5)

1H2025

1

33
+>100%

2Q
1Q

RM’million

+14%
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 Segment revenue and profit for 1H2025 was higher by 23% 
to RM33 million and 19% to RM4 million respectively, 
mainly attributable to improved performance from malls. 

Performance Review - Property
Segment revenue

RM’million

Segment profit

14 15

13
18

1H2024 1H2025

27
33

+23%

2Q
1Q

1 
2 

2 

2 

1H2024 1H2025

3

4
+19%

2Q
1Q

RM’million
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 Lower segment revenue by 21%, mainly due to lower dividend 
income from other investments. 

Performance Review - Other Operations

 Segment profit was lower by 5% to RM512 million with 
contribution from Wilmar lower by 6% to RM480 million.

Segment revenue
RM’million

Segment profit

8.0
6.1

1H2024 1H2025

8.2

6.4

0.2 0.3

-21%

2Q
1Q

284 297

257 215

1H2024 1H2025

541 512
-5%

2Q
1Q

RM’million
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RM375 mil

Grains & Agribusiness

• Modernisation and 
upgrade of plant 

• System upgrade and 
automation

• Shareholders’ loan 
commitment into China 
flour mills

RM248 mil

Film Exhibition & 
Distribution

• New cinema sites in 
Malaysia

• Upgrading of existing 
cinemas

RM30 mil

Property

• Refurbishment of 
investment properties

 

RM48 mil

Consumer Products & 
Others

• System upgrade and 
automation

• Other investments

TOTAL CAPITAL AND OTHER COMMITMENTS FOR THE NEXT 5  YEARS :
RM701  mi l l ion

Capital and Other Commitments by Segments
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Dividend

ENTITLEMENT DATE
12 Sep 2025

PAYMENT DATE
26 Sep 2025

2025 Interim Dividend

12 Sen
per share

Dividend History (sen)

25

10

2021

28

12

2022

30

12

2023

30

12

2024

12

2025

35 40 42 42

Final Interim



Page | 20

AGENDA

Performance review by Business Segments

1H2025 Financial Highlights

Prospects and Key Business Updates

Overview of 1H2025 Financial Results

Capital and Other Commitments
Dividend
Corporate Social Responsibility 

Segment Revenue and Profit



Page | 21

Corporate Social Responsibility

Our CSR focuses on 4 pillars:
 Community Development
 Education
 Environment
 Arts, Culture & Heritage

Year-to-date
 Contributed > RM2 million 
 Worked with > 50 partners 

in CSR activities
 Benefited > 20,000 

beneficiaries
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Alzheimer’s Disease Foundation Malaysia Community Centre at Megah Rise Mall 
(To be launched on 4 September 2025)

• Located at the Ground floor, next to Tsuen Wan Restaurant

• Community centre that aims to raise awareness and promote education on dementia and Alzheimer’s 
disease

• Offers community care support for various stages of dementia, guidance and counselling

Corporate Social Responsibility
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Prospects and Key Business Updates
GRAINS AND AGRIBUSINESS

 Despite heightened uncertainties and economic pressures in the global trade environment, grain prices have 
remained relatively stable, providing some resilience to the operating landscape.

 We will continue to prioritise strategic grain sourcing, enhance operational efficiency, and maintain our 
commitment to producing high-quality products.

 Expect satisfactory performance for the rest of the year.

 Prospects

 Key priorities
 Retain customer base and enhance market share with competitive pricing.

 Continuous investment to improve quality and efficiency through plant modernisation and automation. 

 Grow revenue through the food service channel.

 Key business update
 Upgrade of Mill C in Pasir Gudang is expected to complete by 3Q2026. This will increase the flour production 

capacity in Peninsular Malaysia by 100MT wheat/day to 2,480MT wheat/day.
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Prospects and Key Business Updates

 Continue to broaden its product portfolio and strengthen market presence to enhance distribution efficiency, 
despite the competitive environment

 On the back of a resilient distribution network and strong logistics capability, we expect performance to be 
satisfactory although operating costs are expected to remain elevated. 

CONSUMER PRODUCTS
 Prospects

 Key priorities 
 Explore and identify new agencies/brands to improve profitability.
 Develop new products either internally or externally with OEM factories.

 Further expand distribution network and customer base.

 Develop new product formats and flavour variants that appeal to meet the changing preferences and trends of 
existing and new consumers.

 Key business updates
 Established a new distribution centre in Ampang with a floor area of 332 m2.
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Prospects and Key Business Updates

 Roti Canai (Garlic, Spring Onion, Sweet Potato)  ZP Green Oryza toothbrushes Massimo Kurma & Walnut 
Loaf

 Massimo Chiffon In A Cup 
Chocolate flavour 

 Pau (Gula Melaka and Chocolate Lava) 

CONSUMER PRODUCTS
 Key business updates (cont’d.) 
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Prospects and Key Business Updates

 The strong contributions from several local and regional productions, coupled with the return of major Hollywood 
blockbusters in the second quarter of 2025, drove a solid rebound in the box office performance. 

 We anticipate this positive momentum will continue into the second half of the year, supported by a well-diversified 
slate of Hollywood, local, and regional releases.

 Continue to focus on enhancing operational efficiency and broadening revenue streams.
 With the encouraging outlook, we are confident that this segment is well-positioned to deliver strong results for the 

remainder of the year.

FILM EXHIBITION AND DISTRIBUTION
 Prospects

 Key priorities 
 Drive admissions and concession sales with value-added and attractive promotions through rewards membership.
 Work with top producers and directors to co-produce local movies of different genres to reduce dependency on 

Hollywood content. Local movies are expected to contribute 30% of box office.

 Monetise cinema assets through events and business functions to expand the segment’s revenue stream.

 Continue to automate and streamline processes to improve operational efficiency.

 Key business updates
 Grew member rewards base by 1.0 million, from 3.8 million in 2024 to 4.7 million in 1H2025.
 Delivered 3 co-production titles in 1H2025 - Money Games, Keluang Man and Martabat Misi Berdarah.
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2H2025 MOVIE LINE-UP

JURASSIC 
WORLD REBIRTH

SUPERMAN: LEGACY

FANTASTIC FOUR

THE CONJURING: 
LAST RITES

TRON: ARES

MORTAL 
KOMBAT 2

PREDATOR: 
BADLANDS

ZOOTOPIA 2

WICKED: FOR 
GOOD

AVATAR 3

PAPA ZOLA 
THE MOVIE

I KNOW WHAT YOU 
DID LAST SUMMER

COOLIE

DEMON SLAYER

LEGASI: BOMBA 
THE MOVIE*

THE SHADOW’S 
EDGE

ONE BATTLE 
AFTER ANOTHER

MAGIK ROMPAK*

GABBY’S 
DOLLHOUSE: THE 

MOVIE

BADAK*

BLACK PHONE 2

NOW YOU 
SEE ME 3

ANACONDA

FREDDY’s 2 
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Prospects and Key Business Updates
PROPERTY

 Continue to drive sales at the Lumina Bedong township project.
 Enhancing the shopper experience and driving footfall in our malls will remain key priorities for 2025. 

 Prospects

 Key priorities
 Intensify Asset Enhancement Initiatives at Cheras LeisureMall to drive footfall and improve customers’ 

experience.
 Kwasa Land project - finalisation of design concept & marketing strategy.

 Key business updates
 Kwasa Land project: Target to be launched by 1H2027. 
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Prospects and Key Business Updates

 Phase 1 Asset Enhancement Initiative (AEI) at Cheras LeisureMall completed.
• Converted retail space into larger F&B space with alfresco dinning area.
• Enhanced tenants mix, improved footfall and offers more F&B varieties to shoppers.

 Work-in-progress for Phase 2 AEI, target to complete by 3Q2026.
• Refresh façade on building and main entrances.
• Landscaping of surrounding areas.
• Skylights in atriums and event spaces.

PROPERTY
 Key business updates (cont’d.) 

Wilmar's performance will continue to contribute substantially to the overall profitability of the Group.
INVESTMENTS  & OTHER OPERATIONS
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Disclaimer
Information in this presentation may contain projections and forward looking statements that reflect the Company’s 
current views with respect to future events and financial performance. These views are based on current assumptions 
which are subject to various risks and which may change over time. No assurance can be given that future events will 
occur, that projections will be achieved, or that the Company’s assumptions are correct. Actual results may differ 
materially from those projected.

This presentation does not constitute or form part of any opinion on any advice to sell, or any solicitation of any offer to 
purchase or subscribe for, any shares nor shall it or any part of it nor the fact of its presentation form the basis of, or be 
relied upon in connection with, any contract or investment decision.

For further information, please visit www.ppbgroup.com or contact:

Investor Relations
DID: +603 2026 0088
Email: corporateaffairs@ppb.com.my

Thank you

http://www.ppbgroup.com/
http://www.ppbgroup.com/
http://www.ppbgroup.com/
http://www.ppbgroup.com/
http://www.ppbgroup.com/
mailto:corporateaffairs@ppb.com.my
mailto:corporateaffairs@ppb.com.my
mailto:corporateaffairs@ppb.com.my
mailto:corporateaffairs@ppb.com.my
mailto:corporateaffairs@ppb.com.my
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