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MARKETPLACE 
ENGAGEMENT

Covid-19 health & 
safety measures in the 

Marketplace

• Check-in via MySejahtera app to 

facilitate contact tracing

• Temperature scans

• Hand sanitisers are placed at strategic 

locations

• Ensure SOPs on face mask & distancing 

are observed

• Frequent cleaning and disinfection of 

common areas and high touch points 

etc.

• Cleaning and disinfection of cinema hall 

seats after each show (cinemas)

• One-seat gap arrangements in cinema 

halls (cinema)

• Placement of distance markers at box-

office, concessions, lifts etc.

• Installation of antimicrobial films on lift/

carpark pushbutton panels (malls)

• Regular public service announcement on 

SOPs (malls)

• Patrolling security officers to ensure 

compliance with SOPs (malls)

Marketplace impacts, including governance and ethics, are of material 

importance to both the Group and its stakeholders. 

The Group is committed to conducting its businesses in compliance with 

local laws and regulations, with utmost integrity, ethics, transparency, 

accountability and is against corruption in all its forms. 

Code of Conduct and Ethics

A code of conduct and ethics, which is included in both our Group employee 

handbook and on our website - www.ppbgroup.com - sets out the standards 

of conduct and personal behaviour our directors and employees are required 

to observe to ensure that the Group’s commitment is upheld.

Anti-bribery and corruption

Pursuant to Section 17A of the Malaysian Anti-Corruption Commission 

Act 2009 and Guidelines on Adequate Procedures, the Group has 

in 2020 developed and implemented a Group Anti-Bribery and 

Corruption (“ABAC”) Policy, which can be viewed on our website  

www.ppbgroup.com, as well as ABAC Framework and ABAC Manual.  

The ABAC Policy, which sets out the Group’s zero-tolerance stance on 

all forms of bribery and corruption, has been communicated to all our 

employees and business associates, while ABAC awareness training for 

employees has been rolled out and incorporated into the staff induction 

process. We have updated and included on our website, our Whistleblowing 

Policy and Procedures, which have mechanisms to enable employees, 

business associates and stakeholders to confidentially report any breach or 

suspected breach, of any law or of our policies and practices. The Group 

conducts periodic risk assessments, which include reviewing the nature and 

extent of the Group’s exposure to potential internal and external risks of 

bribery, and designs controls accordingly to mitigate the risks. 

The Board, which has oversight responsibility of the anti-bribery and 

corruption policy and integrity programme, has delegated the authority and 

the day-to-day decisions to the Group Integrity Steering Committee (GISC). 

The Risk Management & Integrity Department (RMID), which has the overall 

responsibility of implementing and coordinating the management of risk 

and anti-bribery and corruption across the Group, reports to GISC for their 

deliberation and necessary action before presenting it to the Board.

Business Continuity Management

The Group has embarked on Business Continuity 

Management (BCM) programme, which is being rolled out 

in phases. This programme equips the organisation with 

planning and execution capabilities to respond and continue 

to operate critical business functions across a wide range of 

interruptions arising from both internal and external events. 

The components of BCM includes Emergency Response Plan, 

Disaster Recovery Plan, Crisis Communications Plan, Crisis 

Management Plan and Business Continuity Plan.

Human Rights Policy 

To formalise its commitment to protecting human rights, the 

Group adopted a Human Rights Policy (“HRP”) which is guided 

by the principles expressed in the Universal Declaration of 

Human Rights in March 2018. The HRP, which can be viewed 

on PPB’s website at www.ppbgroup.com, sets our standards 

for fair employment, dignity, respect, zero-tolerance against 

all forms of discrimination and full compliance with all 

applicable labour laws, rules and regulations. In July 2020, 

the Group commenced implementation of the HRP in the 

supply chain of its Malaysian operations.

Group Sustainability Policy

Our first Group Sustainability Policy (“Policy”) was approved 

by the Board in 2018 and communicated to the subsidiaries. 

The Policy covers three aspects – Environment, People/Human 

Rights, and Ethics & Marketplace – and provides a framework 

within which the Group strives to achieve excellence in 

sustainability. The Policy, which is reviewed periodically 

by the SSC for approval by the Board, can be viewed at  

www.ppbgroup.com. 

Reporting

Accuracy, timeliness and transparency in financial reporting 

are of paramount importance for the Group and its 

stakeholders. PPB reports its financial performance on a 

consolidated basis and engages its stakeholders regularly 

through quarterly results announcements and e-investor 

updates. We conduct two press and analyst briefings each 

year to keep our shareholders and the investment community 

updated. PPB’s financial and operational information can 

be found on our website – www.ppbgroup.com – where 

stakeholders may also direct enquiries and provide feedback.
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Quality and safety first

Product and service quality and safety are of the highest importance 

to the Group’s operations. In the food production division, companies 

must adhere to specific quality policies and are covered by division-

specific statements on food safety and halal compliance.

All relevant business operations comply with applicable food regulations 

and standards, including HACCP Certification (MS1480:2007), HACCP 

Codex Alimentarius Certification, GMP Certification (MS1514:2009), 

FSSC22000 and ISO 22000 Food Safety Management System and 

halal certification.

Our flour mills division is committed to upholding the globally 

recognised Food Safety Management System (FSMS) (FSSC 22000, 

HACCP, ISO 22000). Our continued compliance and renewal of the 

certifications via external audits are testament to our efforts to ensure 

our food products are safe to the public. As the requirements of 

FSSC evolve over time, it is our responsibility as a food producer to 

ensure that we adapt and comply with the latest version of FSMS. We 

strive to maintain a clean record on non-compliance with regulations  

(Malaysian Food Act 1983 and Feed Act 2009) or product recall 

incident. We have dedicated Quality Assurance (QA) and R&D teams in 

all regions to ensure that the products are compliant with specifications 

and we take the feedback of our customers seriously, with a constant 

goal of continuous improvement, driven by our technical teams. 

Specific measures have been implemented to enforce our standards 

in sector-specific contexts. Our livestock farming division collects data 

on the mortality rate, body weight, uniformity and egg production 

rate of parent stocks and commercial layers. The number of antibiotic 

treatments administered is also monitored. Both our breeder and 

layer farms are certified under myGAP, a voluntary comprehensive 

certification scheme for the agricultural, aquaculture and livestock 

sectors, while our layer farm is also ISO9001 certified.

Our plan to obtain 100% FSSC22000 certification for all our flour 

mills in 2020 has been delayed as the application by Johor Bahru Flour 

Mill Sdn Bhd for its Kota Kinabalu mill has been postponed to 2022 

due to the Covid-19 pandemic restrictions. 

The cinemas division has in place a 5-year plan to obtain HACCP 

certification for seven cinema concessions each year starting from 

2018. The division achieved its target for 2020, bringing total HACCP 

certified sites to 22, while another 11 are fully HACCP-compliant. 

As the pandemic shows no sign of abating at the time of reporting, 

the annual target will be postponed for 2021, with only renewals of 

certified concessions to be carried out for the year. 

For 2021, the cinemas division will implement an annual Vendor 

Performance Evaluation covering price competitiveness, quality, 

delivery as well as response time among others. All approved vendors 

of the division must agree to abide by both the Group’s HRP and 

ABAC policies. 

Our target to obtain the Malaysian Sustainable Palm Oil (MSPO) 

certificationv for the Group’s oil palm entities in 2020 was achieved 

when the entities were certified MSPO MS2530-3:2013 in April 2020. 

Our oil palm entities cultivate oil palm trees and harvest fresh fruit 

bunches (FFB) which are then sold to external parties. For 2020, the 

plantations produced a total of 7,251 MT FFB of which 5,004 MT are 

MSPO certified. 

The Group utilised a total of 21,823 MT palm oil in 2020, of which 

about 25 MT or 0.12% is RSPO-certified palm oil. Our animal feed 

milling operations, which use crude palm oil and palm kernel expeller 

for its products, account for 92.3% of the Group’s total combined 

usage. The balance was utilised by our bakery, cinemas and contract 

manufacturing divisions.

Nutrition

Obesity is becoming an increasing concern in Malaysia and we want 

to support consumers in making informed choices through more 

transparent information. An information board with nutritional 

facts and allergen alerts of hot foods prepared by GSC is displayed 

at all its cinema concession counters nationwide. This is to enable 

customers who are health-conscious or have food intolerance to make 

better-informed choices. Pre-packed items, which contain nutritional 

information on their packaging, are not included in the list.

 

Our current consumer-packed products such as Blue Key self-raising 

flour, superfine superwhite flour, Cap Sauh flour are all enriched 

with vitamins and minerals which offer consumers a choice to bake 

or produce wholesome, nutritious products on their own at home 

(especially in times of restricted movements). Apart from the enriched 

consumer-packed flour, we also offer healthier alternatives such as 

whole wheat flour, atta flour and also the nutritious stabilized wheat 

germ. Besides being sold to downstream users, these healthy wheat-

derived products are being converted to healthy bread products via 

our Massimo bakery in their range of wheat germ and whole wheat 

loaves. 

Customer satisfaction and engagement 

Customer focus is vital to the continuing growth and success of the 

Group’s businesses. The Group understands that customer satisfaction 

and engagement are material issues that have an impact on its 

reputation and brands. We enhance our customers’ experience in their 

dealings with our divisions through various digital and non-digital 

media. We also incorporate customer feedback in our businesses 

to enable us to better identify and serve our customers’ needs and 

concerns.

Regular customer satisfaction surveys are conducted in our flour and 

animal feed milling, livestock farming, and environmental engineering 

and utilities divisions, covering areas such as product quality, timeliness, 

service levels and staff competence. In addition, our flour milling 

division engages extensively with customers on sustainability-related 

topics through participation in the Supplier Ethical Data Exchange 

(Sedex), and provides updated information on labour standards, as 

well as ethical and environmental practices.

In our cinemas division, customer feedback grew from 231 in 2019 

to 712 in 2020 (per 100,000 admissions) due to the change in 

business environment arising from the pandemic. The enquiries were 

mainly on Covid-19 SOPs, cinema re-opening dates and GSC’s online 

e-commerce store, Keepsake. Complaints received by the division 

dropped to 27 (per 100,000 admissions) in 2020 from 39 in 2019. 

The division also uses mystery customers regularly to assess the quality 

of its services and products to better meet expectations of its patrons. 

Inclusivity and diversity

GSC provides wheelchair-accessible facilities including lifts and 

wheelchair spaces in all its new, and majority of existing cinemas to 

facilitate cinema-going for people living with disabilities. The division 

also hosts annual international film festivals to help drive cultural 

awareness in our communities. 

FTSE4Good Index Series

PPB Group Berhad has been on the FTSE4Good Bursa Malaysia, 

FTSE4Good Emerging Markets and the FTSE4Good Asean5 indices 

since 2018. The FTSE4Good Index Series, which are reviewed twice 

annually, identify companies that demonstrate strong environmental, 

social and governance (ESG) practices measured against globally 

recognised standards. The FTSE4Good Bursa Malaysia Index comprises 

constituents, which are drawn from the companies on the FTSE Bursa 

Malaysia EMAS Index. PPB’s inclusion in the indices demonstrates a 

leading approach within the Malaysian market to address relevant 

sustainability or ESG risks and our commitment to responsible business 

practices and deliver value to our stakeholders. 

Awards and accolades 

In 2020, GSC once again attained the Platinum Brand Award 

(Entertainment category) from the Putra Brand Awards, which 

showcases its strong brand equity amongst consumers as the country’s 

most preferred cinema chain. GSC was also recognised as one of 

Malaysia’s 100 Leading Graduate Employers with two awards - Top 

100 category and 2nd runner-up in the Media & Entertainment sector.

Privacy and personal data protection

We take our responsibility to protect the individual privacy and 

personal data of our customers and our employees seriously. The 

Group is compliant with the Personal Data Protection Act 2010 and 

the relevant divisions have formal customer privacy policies.
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