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2020 has been an extremely challenging year for many, 

more so for the vulnerable and B40vi communities whose 

livelihoods have been impacted by the pandemic, as 

well as welfare homes that faced a decline in donations.

Since the implementation of the MCO in March until 

end-2020, the Group has worked with NGOs and food 

banks like Food Aid Foundation, Yayasan Food Bank 

Malaysia, Kechara Soup Kitchen, Grace Food Bank, 

PERTIWI Soup Kitchen and Sunway Food Bank, to provide 

humanitarian aid comprising more than 1.6 million food 

and beverage items to communities in need. 

The frontline workers who put their lives at risk to keep 

the rest of us safe were not forgotten. At the height of a 

PPE shortage, we contributed N95 face masks, coveralls 

and disposable surgical gowns to government hospitals/

clinics/health office and prisons to enable frontline 

workers to carry out their duties safely and effectively. 

Food and beverage items were also distributed to 

frontline workers at government hospitals, as well as 

to the Royal Malaysian Police and the Malaysian Armed 

Forces in Kuala Lumpur. We also contributed Powered 

Air Purifying Respirators (PAPR) to a government hospital 

for its ICU section.

Apart from the above, the Group donated hand sanitisers 

and cleaning products to government hospitals/clinic/

prison, orang asli communities and welfare homes, 

as well as reusable fabric facemasks to NGOs/welfare 

homes. We also assisted families in need and welfare 

homes to pay their outstanding electricity bills. 

For 2020, the Group spent a total of RM2.6 million 

on Covid-19 initiatives. In 2021, we will continue to 

support the vulnerable communities and those in need.
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Empowering single mothers

The Supermum Project is a collaboration between PPB, the Rotary Club 

of Petaling Jaya (RCPJ) and Beutifood, a member of the Fantastic Food 

Factory, to empower single mothers to bake and sell their products for 

a living. PPB contributed the baking equipment, renovation cost of the 

baking studio at the Majlis Bandaraya Petaling Jaya premises in Taman 

Megah, Petaling Jaya, and transport allowances to successful trainees. 

The 10-week 10-module programme facilitated by a chef lecturer hired 

by Beutifood, also equips the trainees with entrepreneurial knowledge. 

The first batch of 10 single mothers completed the programme in 

September 2020, with PPB organising the last module on business 

training covering basic accounting, branding, e-commerce and in-

depth information on flour, facilitated by staff from PPB Head Office, 

GSC and FFM. Single mothers who have completed the training are 

encouraged to bake and sell, with RCPJ and PPB assisting in marketing 

their products. The interview and selection process for the second 

batch of single mothers has been completed and start date of training 

is pending due to the MCO. 

Bridging cultures through film 

Our cinemas division plays a role in stimulating greater awareness of 

the arts, and bridging cultures. Since 1999, GSC International Screens 

has regularly offered local audiences alternative content comprising 

foreign language and award-winning films, anime, concerts, as well 

as other non-mainstream fare. Film festivals hosted in partnership with 

foreign embassies were included in 2001 to bring the diverse cultures 

of international cinema to Malaysians. Some of these film festivals 

have since grown into annual events much anticipated by an increasing 

number of followers. Eight film festivals were originally planned to 

be showcased in 2020. However, due to the pandemic restrictions, 

only the China Film Week was held in January while the other seven 

festivals were either cancelled, moved online, or deferred to 2021. 

We want to be a force for good in the communities where we operate. Local wealth creation is identified as a material issue for 

the Group, and we are committed to balancing our business needs with support for community growth and well-being. In this, 

we have taken a more strategic approach to planning and delivering community investment programmes that are closely linked 

to our businesses and areas of operation. 

“ “

PPB Welfare Funds

PPB has established two funds to benefit those in need for which 

Kuok Foundation Berhad (“KF”) has been appointed to manage:

CSR Task Force
A CSR Task Force headed by PPB’s Head of Corporate Affairs/

Group Chief Sustainability Officer and comprising members from 

PPB’s Head Office and its business segments was set up in 2017 

to assist the Sustainability Steering Committee (“SSC”) in devising 

strategies and reviewing, managing, implementing and tracking the 

Group’s community investment programmes. Our Group community 

investment strategy comprises three pillars – Social, Environmental, 

and Arts & Culture – and supports youth education and development, 

living skills and standards enhancement, environmental awareness 

and health activities, amongst others. The Task Force meets at least 

twice a year and reports to the SSC. 

The Group spent a total of RM3.015 million on community investments 

in 2020, of which RM2.6 million (86.2%) was on Covid-19 initiatives. 

Contributions to registered NGOs for the same period amounted to 

RM1.176 million (39.0%). Some of our key projects are presented 

below. 

Improving the lives of orang asli communities
Since 2015, PPB has been engaging with Malaysia’s indigenous 

communities, the orang asli, and we remain committed in addressing 

their need for basic amenities and improving their living conditions. 

We have identified the most pressing needs – clean water supply, 

sanitation facilities, electricity and proper shelter – and have continued 

to focus our efforts in these areas. We believe that the communities 

that benefit from this programme should be fully involved and 

encouraged to take ownership of their own well-being and living 

conditions. Under the terms of our sponsorship, PPB purchases all 

materials whilst the communities supply the labour. 

For the Jakun orang asli communities in Simpai and Tasik Cini in 

Pahang who had to travel long distances to get water for their daily 

needs, we started by sponsoring the construction of wells to supply 

clean water. The completed wells attracted more orang asli to build 

their homes nearby and as usage of the wells increased, bathing 

in open areas became inconvenient. To safeguard their privacy and 

promote hygiene, we progressed to sponsoring a bathroom and two 

toilets complete with septic tanks for each well recipient. 

In Gerik, Perak, where clean water can be readily obtained from 

nearby streams, we sponsored the building of higher dams and 

piping systems to provide convenient access. We also sponsored the 

installation of solar panels for electricity supply, as well as saplings and 

farming tools for their farming activities. 

In 2019, we sponsored zinc roofs and wood panels to enable  

recipients in Simpai to upgrade their housing. In 2020, we sponsored 

similar building materials to recipients in Tasik Chini, as well as eight 

units of 600-gallon water tanks, piping connection and saplings to 

support the farming activities of two villages in the same location.

Year Sponsored Serves Location

2015

2016

10 wells 

10 wells 

158 individuals 

244 individuals 

Simpai, Pekan

Tanjong Gong, Tasik Cini

2017/2018 8 sets of toilets & bathrooms

7 sets of toilets & bathrooms

Dam with piping system & solar panels

123 individuals 

208 individuals 

3 villages

Simpai, Pekan

Tanjong Gong, Tasik Cini

Gerik, Perak

2018 Cleanliness campaign

Saplings & farming tools 

192 individuals

3 villages

Simpai, Pekan

Gerik, Perak

2019 Zinc roofs, bricks & wood panels 7 families Simpai, Pekan

2020 Zinc roofs & wood panels

Water tanks, piping connection, saplings

5 families 

2 villages

Tanjong Gong, Tasik Cini

Tanjong Gong, Tasik Cini

Development of youth skills 

In 2019, PPB and FFM jointly completed the set up of a baking studio 

“bake X dignity” (“bake X”) for the Dignity for Children Foundation 

(“Dignity”), an organisation that provides quality education for the 

underprivileged and marginalised with the aim of eradicating poverty. 

The first batch of 10 students completed a 162-hours’ baking course 

and were awarded Baking Certificates on passing an assessment test. 

In 2020, bake X started training sessions for 37 students (second 

highest enrolment of 12 skills class offered) from January until classes 

were disrupted in March by the implementation of the MCO. Although 

bake X was unable to carry out the full training, they did fully utilise 

the baking studio to carry out activities to raise funds to sustain its 

operations:

1. produced bulk corporate orders for baked products for Hari Raya and 

Christmas;

2. ran a Mother’s Day Campaign;

3. produced 1,600 kg of brownie chips for a local granola company; and

4. sold some of their popular baked products online.

In carrying out these activities, bake X also provided part time baking 

jobs to seven refugees during the MCO period.
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1.
PPB-KF Welfare Fund for Perlis, a RM10 million endowment fund was 

established in 2010 to benefit the poor and underprivileged in Perlis. For 

2020, the fund disbursed RM285,513/- to provide vouchers for school 

items to 1,300 students, 2 study grants and a donation to 1 welfare 

home. A cumulative total of RM2.17 million has so far been spent on 

school uniforms and shoes for more than 9,000 primary and secondary 

school children in need under the PFP-KF’s annual Educare Project, as 

well as 87 study grants, 199 scholarships and cash donations to welfare 

homes.

2.
PPB50 Fund, a RM20 million fund was set up in 2019 to commemorate 

PPB’s 50th anniversary. For 2020, it disbursed a total of RM449,023/- 

for a Food Program in which 716 students in need from 35 secondary 

schools in Sungei Petani, Kedah were provided meal vouchers of RM3/- 

per day, as well as the Back To School Program where 2,472 students 

in need from Sungei Petani, Kedah and Kemaman, Terengganu were 

provided essential school items. A cumulative total of RM1.3 million has 

been disbursed since the Fund’s inception.
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Giving back to the community 

- Cheras LeisureMall (CLM) hosted its annual Chinese New Year 

homes. 

- The annual “Toy Bank, A Gift of Love” was started by CLM in 

of underprivileged children. This year, 300 children from three 

orphanages were selected to submit their wish list and more than 

800 gifts were collected. 

- CLM launched its “Give. Share. Love.” campaigns for those in 

need through two programmes in February 2020. The “Food 

for Love” programme provides a platform for public donation of 

non-perishable food items via a collection box in the Mall to be 

channelled to selected charity homes on a monthly basis. In 2020, 

a total of 1.24 tonne of food products and 844 kgs of cleaning 

products have been collected and distributed to eight homes 

is a joint CSR activity with CLM’s optical care tenants to provide 

spectacles to children at charity homes on a quarterly basis. 

- CLM held two blood donation drives in 2020 in response to the 

National Blood Bank’s call to the public to donate blood as its stock 

had been impacted by the MCO. A total of 190 pints of blood were 

collected during the sessions where physical distancing and safety 

measures were strictly adhered to. 

Other key 2020 community projects 

- GSC champions autism awareness and in September 2020, GSC 

“The Specials”, supported by an arts exhibition featuring works 

of four artists with autism, a charity bazaar, and sale of t-shirt 

merchandise. 

- CWM Group Sdn Bhd contributed towards the food, transportation 

and accommodation for 41 participants of a 3-phase workshop 

“Programme to Enhance the Digital Marketing Skills of the Orang 

Asli” which was jointly organised by Universiti Kebangsaan 

Malaysia and Jabatan Kemajuan Orang Asli. The objective of the 

workshop was to provide orang asli youths with entrepreneurial 

and digital marketing skills, and a digital platform to help market 

their products. 

- Malayan Adhesives and Chemicals Sdn Bhd collaborated with 

Jabatan Perhutanan Daerah Pantai Klang, Universiti Putra Malaysia 

and Paya Bakau Sijangkang Recreational Park to repair and upgrade 

facilities at the Mangrove Swamp Recreation Park in Sijangkang, 

Kuala Langat in February 2020.

- As physical festive celebrations could not be organised in 2020 due 

to the pandemic restrictions, we chose to support some of the B40 

community by purchasing electrical appliances such as freezers, 

refrigerators and oven to help boost their cottage businesses. 

25 March 2021

Notes to data:
i. Sixty-three employees were retrenched due to the cessation of operations.
ii. No forests have been cleared for agricultural purposes.
iii. The section where young birds of less than 16 weeks old are housed before they become layers.
iv. Figures for Livestock farming’s water usage in m3 for 2019 has been restated to include �nal reporting data.
v. The Malaysian Sustainable Palm Oil (MSPO) Certi�cation scheme is the national scheme for oil palm plantations, independent and  organized smallholdings and 

palm oil processing facilities to be certi�ed against the requirements of the MSPO standards.
vi. Malaysians are categorized into three different household income groups: Top 20% (T20), Middle 40% (M40), and Bottom 40% (B40).
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